PRIVILEGED AND CONFIDE 
ATTORNEY-CLIENT COMMUNIO 

ALSTON&BIRDu, _ 

VIA E-MAIL 

TO: Small Business Cigar Coalition 

FROM: Marc J. Scheineson, Esq. 

Brendan M. Carroll, Esq. 

DATE: November 22, 2013 

RE: Meeting with OMB-OIRA 


A. Background 

On November 21, 2013, representatives of the Small Business Cigar Coalition (< 
met with officials in the Office of Information and Regulatory-Affairs (OIRA) witl 
Office of Management and Budget (OMB). The purpose of the meeting was to p 
information to OMB in connection with its consideration of a rule proposed by the 
and Drug Administration (FDA) to deem the provisions of the Family Sn 
Prevention and Tobacco Control Act (TCA) applicable to cigars. 

B. Participants 

OMB-OIRA 


Marcy Malanoski, OIRA-Chief, Health, Transportation and General Government 
Mary Fitzpatrick, Economist 
Andrew Perraut, Policy Analyst 

FDA 

Kate Collins, Regulatory Counsel, FDA-CTP (via teleconference) 

SBCC 


Kevin Altman (Executive Director, SBCC) 
Ralph Brown (Cheyenne International) 

F. Tobias Tedrowe (Good Times USA) 
Marc J. Scheineson, Esq. (Alston & Bird) 
Brendan M. Carroll, Esq. (Alston & Bird) 
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C. Overview 

OIRA commenced the meeting, which lasted approximately 45^ minutesgatingffh* 

„k beyond asking question, based on the ioform.oon provided by SBCC ond otbets. 

®CC reviewed Won-on — »SStS 

Sd‘^' Vr'bootSAMHSA) of the National Institutes of Health (NIH); (2) Deportment of 
SSS’liV- (TTB)l »d P> company .* 1 ™ show,.*, 

include a new set of effective dates and transition dates. 

under aged. 

OIRA: Ms. Malanoski asked if this was also true for cigarillos? 

OIRA: Are cigars sold in convenience stores and vending machines like cigarettes? 
SRCC narticinants responded that non premium cigars were distributed in convenience 

LSSooblo with cigarettes, categories tie «l«,d cig„. «»«H 
tllp 7 o/ i PV el where that have remained despite lower prices. SBCC reiterated mat any 

flavors for cigarillos or tipped or filtered cigars. 

smsm 
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tens of thousands of additional SE reports filed with FDA annually unless interpretations 
and effective dates can be modified. 


OIRA asked: 

• What is the nature of these changes/tweaks to cigar products? 

When you are making changes, are these changes to the ingredients? What 
exactly are you changing? 

SBCC member companies explained that cigars are designed to appeal to consumers’ 
taste profiles. Unlike cigarette smokers, who demonstrate long-standing loyalty to 
particular brands, cigar smokers often experiment to try new tastes, sizes and brands for 
variety that dictate these changes. Examples of line-extensions used by other products 
were referenced (snack foods, sodas, bottled water, energy drinks, alcohol, etc.). The 
nature of these changes therefore, includes wrappers, packaging, blends, ring gauges and 
lengths as well as flavorings. 

OIRA sought to clarify that the position of the SBCC was not that FDA should not 
regulate cigars, but that cigar regulation must be different than cigarette regulati^ 
and must be tailored to the unique characteristics of the industry and products. 

The participants agreed and concluded by summarizing the position of the SBCC as 


B ottom Line . Ihe SBCC is not opposed to regulation. Its position is not, “Don’t 
regulate us,” but rather to ensure that any regulation is appropriately tailored to 
small businesses, with an understanding of the intricacies and characteristics of 
cigars, which represent a vastly different and more complex product than 
cigarettes. It was suggested that FDA stagger its requirements like was done 
under the TCA with registration/product listing first and other requirements 
effective as FDA is able to handle that additional information. 

Date. The date selected by FDA for grandfathering existing products could have 
devastating effects (including wiping out entire companies that may not have been 
in existence in 2007). Mr. Altman recommended the effective date of the 
regulation (and grandfathering) as the date of the final rule, or later, including 
additiona 1 time for any changes mandated by FDA which could raise questions of 

bb. [The rule’s effective and transition dates seemed to be of significant interest 
to OIRA.] 

• £>E Process . The SE process has been a disaster on the cigarette/smokeless side. 
It has led to a backlog of over 3,800 applications. Given limited guidance and 
agency flexibility, SE reporting has proven to be one of the most perplexing and 
aunting provisions of the TCA. Small businesses simply do not have the 
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resources to comply with the evolving and increasingly restrictive requirements 
that FDA has formulated. If FDA mandates all cigar companies to submit SE 
reports for “minor modifications” made since February 15, 2007, both FDA and 
industry will be overwhelmed. The SE provisions must be appropriately tailored 
to the cigar industry and should be required only for meaningful product changes. 


Flavors The flavored cigar criticisms are unfounded. It is a myth that tobacco 
companies simply switched to flavored cigars once flavored cigarettes were 
banned (e.g., flavored cigarettes represented only 0.5% ot the market). The 
products are not interchangeable due to the attributes of cigars. Flavors have been 
used historically in cigars. Any regulation banning flavors would wipe out 50/o- 
80% of the cigar market. Notwithstanding the fact that “characterizing flavor is 
an undefined and ambiguous term, the banning of flavors is unwarranted. 


• N on Face-to-Face Sales . Online, mail-order and non-face-to-face sales represents 
a significant facet of the premium cigar industry. Appropriate technological 
safeguards exist to protect against underage ordering, diversion or use. 


. S mall Business Protections . It is critical that OMB and FDA understand that 
inflexible and ambiguous regulations severely strain the limited resources ot small 
businesses. Protections built into the TCA have been largely ignored It would be 
appropriate to prioritize TCA requirements intelligently, as they apply to cigars; 
. stagger implementation with rolling effective and transition dates as was done for 
cigarette manufacturers in the TCA. 


Mr. Altman mentioned user fees in closing. He noted that it is important to recognize 
that small businesses are particularly vulnerable to these escalating fees. FDA gets no 
additional user fees as it expands jurisdiction. The existing fee structure will be 
reallocated based on market share and percentage of excise taxes paid- He also stated 
that due to the very construct of the user fee calculation, companies could be required to 
pay a user fee based on a market share that may be higher than the companies actual 
market share should they lose the right to market certain products under the deeming 

regulations, or subsequent agency action. Commissioner Ha “ b 'fe“ m P' a “ ed .. recen ^ 
in a public speech to Bloomberg News in NYC that FDA has had difficulty dealing with 
expanded jurisdiction without expanded resources. This is precisely the situation if FDA 
gains jurisdiction over cigars. Finally, all regulated products, including e-cigarettes and 
dissolvables, must pay their fair share of fees based on market percentage, or these fees 
become taxes that will likely be challenged in court. 


OIRA closed the meeting by asking about the expected economic impact of 
regulation on companies, and whether they estimated what it might cost them. 
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Mr. Brown stated that the cost of compliance is a daily concern to small companies and 
one that has been difficult to quantify. Mr. Altman indicated that, from CITMA’s 
perspective, the cost to small cigarette/smokeless/RYO manufacturers has been 
tremendously more than anyone could have ever anticipated. It was noted that FDA has 
not reached out to any company to attempt to quantify these costs first-hand (and it is 
difficult to estimate without such dialogue). CITMA is preparing an analysis of these 
costs that will be shared with OIRA shortly. The participants offered to supply any 
statistics, data or other information that would help OMB/FDA better understand these 
issues. 

Following the meeting, the OMB participants stated the importance of the information 
provided and their appreciation. They noted that the presentations had been substantive, 
organized and extremely valuable to further OIRA’s understanding. 

* * * 

The meeting commenced at 11:00 a.m., and concluded at 12:45 p.m. 
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John Dunham & Associates 








A Review of the Food and Drug Administration’s 
Regulatory Impact Analysis 

A Revised Regulatory Impact Analysis That Follows the Guidelines 
Established by the Office of Management and Budget 


The following statistics are contained within a report prepared by John Dunham and Associates, a 
New York City based economic research and consulting firm, assessing the impact of the 
proposed “Deeming Rule” on small businesses. 

Demographics of Small Businesses 

According to the Statistics of U.S. Businesses (SUSB) in 2011, 55 of the 61 firms (90.2 percent) 
in the OTP industry are small firms of fewer than 500 employees which is the SBA’s definition 
of a small business in this particular industrial category. The full Dunham Report showed the 
tremendous growth in the number of ENDS manufacturers over the last few years. To get a 
better portrait of the industry and the impact of the Deeming Rule on small businesses, S.B.A.- 
Census data are projected onto the firm count below: 

Size of Other Tobacco Product Manufacturing Firms 


Firm Size 
(number of 


0 to 4 
5 to 19 
20 to 99 
100 to 499 
Small Firms 
500 and over 


Number of 
Firms from 
Census 
31 
8 

13 

_3_ 

_ 55 

6 


Percent of 
Firms 

50.80% 

13.10% 

21.30% 

4.90% 

90.20% 

9.80% 


Number of 
Firms Affected 
_by Deeming 


271 

70 

114 

_26_ 

_ 481 

52 


Percent of 
Firms 


50.80% 

13.10% 

21.30% 

4.90% 

90.20% 

9.80% 


The industry will shrink from roughly 533 companies today to roughly 166 following enactment 
of the Deeming Rule. The vast majority of firms exiting the market would be smaller firms and 
companies with fewer than 20 employees are least likely to be able to sustain the increased cost. 
There would be sizable declines in the other small business categories. Large companies will be 
most capable of weathering the impact of the Deeming Rule. 


Firm Size 


Estimated Number of Firms Remaining fBy Size) Under Each Alternative 


Baseline 


FDA Information 

Proposal Alternative 


Date Change 
Alternative 


Grandfather Alternative 


20 to 99 
100 to 499 









506 


506 


506 


500 + 
Total 


52 

533 


48 


166 


Expected Economic Costs of Each Regulatory Alternative 


The proposed rule includes eleven broad provisions each of which have vastly different costs and 
require varying degrees of expertise to complete. The Dunham Reports breaks down the 
estimated base cost of each of the following: 1) FDA’s Proposed Rule; 2) the Information 
Alternative; 3) the Grandfather Date Alternative; and 4) the Enforcement Discretion Alternative. 
As the statistics in the Dunham Report (replicated below) demonstrate, all three alternatives 
provide for lower expected economic costs while still meeting the agency’s goals. 


Estimated Base Cost of Proposed Rule 


Ongoing Costs 


Component 


Initial Costs 

(Discounted) 

Total Costs 

Establishment Registration 

$ 

221,972 $ 

3,165,550 $ 

3,387,522 

Product Listing 

$ 

663,741 $ 

32,216 $ 

695,957 

Ingredient Listing 

$ 

1,424,721 $ 

222,243 S 

1,646,965 

Harmful Constituents 

$ 

1,424,721 $ 

222,243 S 

1,646,965 

Tobacco Health Docs 

$ 

1,276,057 $ 

- $ 

1,276,057 

Premarket 

$ 

231,874,695 $ 

59,295,740 $ 

291,170,435 

Free Samples 

$ 

- $ 

- $ 

- 

Private Sector Labeling 

$ 

69,741,284 $ 

- $ 

69,741,284 

Advertising Removal 

$ 

4,662,421 $ 

- $ 

4,662,421 

Minimum Age and ID 

$ 

- $ 

- $ 

- 

Vending Machines 

$ 

- $ 

- $ 

- 

Administrative Gov. Costs 

$ 

13,965,000 $ 

199,154,961 S 

213,119,961 

Total 

$ 

325,254,613 $ 

262,092,954 $ 

587,347,567 


Estimated Base Cost for Information Alternative 





Ongoing Costs 


Component 


Initial Costs 

(Discounted) 

Total Costs 

Establishment Registration 

$ 

221,972 $ 

3,165,550 $ 

3,387,522 

Product Listing 

$ 

663,741 $ 

708,596 $ 

1,372,337 

Ingredient Listing 

$ 

4,349,852 $ 

4,888,222 $ 

9,238,074 

Harmful Constituents 

$ 

4,349,852 $ 

4,888,222 $ 

9,238,074 

Tobacco Health Docs 

$ 

1,276,057 $ 

- S 

1,276,057 

Premarket 

$ 

- $ 

- $ 

- 

Free Samples 

$ 

- $ 

- $ 

- 

Private Sector Labeling 

$ 

190,606,125 S 

- $ 

190,606,125 

Advertising Removal 

$ 

- $ 

- s 

■ - 

Minimum Age and ID 

$ 

- $ 

- $ 

- 

Vending Machines 

$ 

- S 

- $ 

- 

Administrative Gov. Costs 

$ 

9,038,191 $ 

128,893,706 $ 

137,931,897 

Total 

$ 

210,505,790 $ 

142,544,296 $ 

353,050,086 









Estimated Base Cost for Grandfather Date Alternative 


Ongoing Costs 


Component 


Initial Costs 

(Discounted) 

Total Costs 

Establishment Registration 

$ 

221,972 $ 

3,165,550 $ 

3,387,522 

Product Listing 

$ 

663,741 $ 

60,082 $ 

723,823 

Ingredient Listing 

$ 

4,349,852 $ 

414,476 $ 

4,764,328 

Harmful Constituents 

$ 

4,349,852 $ 

414,476 $ 

4,764,328 

Tobacco Health Docs 

$ 

1,276,057 $ 

- S 

1,276,057 

Prem arket 

$ 

8,407,386 $ 

5,903,842 $ 

14,311,228 

Free Samples 

S 

- $ 

$ 

- 

Private Sector Labeling 

$ 

190,606,125 $ 

- $ 

190,606,125 

Advertising Removal 

$ 

4,662,421 $ 

- $ 

4,662,421 

Minimum Age and ID 

$ 

- $ 

- $ 

- 

Vending Machines 

$ 

- $ 

- $ 

- 

Administrative Gov. Costs 

s 

9,624,526 $ 

137,255,427 $ 

146,879,953 

Total 

s 

224,161,932 $ 

147,213,854 $ 

371,375,786 


Estimated Base Cost for Enforcement Discretion Alternative 

Ongoing Costs 


Component 


Initial Costs 

(Discounted) 

Total Costs 

Establishment Registration 

$ 

221,972 $ 

3,165,550 $ 

3,387,522 

Product Listing 

$ 

663,741 $ 

32,216 $ 

• 695,957 

Ingredient Listing 

$ 

4,349,852 $ 

222,243 $ 

4,572,095 

Harmful Constituents 

S 

4,349,852 $ 

222,243 $ 

4,572,095 

Tobacco Health Docs 

$ 

1,276,057 $ 

- $ 

1,276,057 

Premarket 

s 

8,407,386 $ 

59,496,018 $ 

67,903,404 

Free Samples 

$ 

- $ 

- $ 

- 

Private Sector Labeling 

s 

190,606,125 $ 

- $ 

190,606,125 

Advertising Removal 

$ 

4,662,421 $ 

- $ 

4,662,421 

Minimum Age and ID 

$ 

$ 

- S 

- 

Vending Machines 

$ 

- $ 

- $ 

- 

Administrative Gov. Costs 

$ 

9,624,526 $ 

137,255,427 $ 

146,879,953 

Total 

s 

224,161,932 $ 

200,393,698 $ 

424,555,630 


Conclusion 

The Dunham Report provides a relatively complete and fully substantiated RIA of this particular 
rule. Based on this recreated RIA, there is little if any evidence to suggest that the draconian 
proposal outlined by the FDA is necessary to meet the stated regulatory goals. Rather than 
taking this approach, it appears to be reasonable that the FDA should adopt a more market 
oriented approach (outlined as the Grandfather Date Alternative in the recreated RIA). This 



Aged 18 to 25 

About 4.3 million young adults aged 18 to 25 in 2014 were 
daily cigarette smokers, or 43-0 percent of young adults who 
were current cigarette smokers (Table 1). The percentage of 
young adult current smokers who smoked cigaretces daily 
in 2014 was lower than the percentages in most years from 
2002 to 2010, and it was stable between 2011 and 2014. 

In particular, at least half of the young adults who were 
current smokers in 2002 to 2005 smoked cigarettes every 
day (ranging from 50.1 to 52.7 percent). Nevertheless, about 
2 in 5 young adults in 2014 who were current cigarette users 
smoked cigarettes daily. Hie percentage of young adult daily 
smokers who smoked one or more packs of cigarettes per 
day was lower in 2014 (22.5 percent) than in 2002 to 2011 
(Figure 20). 

Aged 26 or Older 

In 2014, about 27-9 million adults aged 26 or older smoked 
cigarettes every day, which represents 63.3 percent of the 
adults aged 26 or older who were current smokers (Table 1). 
The percentage of current smokers aged 26 or older in 
2014 who smoked cigarettes every day was lower than the 


Figure 20. Smokers of One or More Packs of Cigarettes per Day 
among Past Month Daily Cigarette Smokers Aged 12 or Older, by Age 
Group: Percentages, 2002-2014 



-A-12 or Older -0-12 to 17 -[>18 to 25 -Q- 26 or Older 


percentages in most years from 2002 to 2012. Despite this 
decline, daily smokers represented nearly two thirds of 
current smokers in this age group in 2014. Among daily 
smokers aged 26 or older, the percentage who smoked 
one or more packs of cigarettes per day was lower in 2014 
(43.3 percent) than in 2002 to 20.11 (Figure 20). 

Cigar, Pipe Tobacco, and Smokeless Tobacco Use 

An estimated 12.0 million people aged 12 or older in 2014 
were current cigar smokers, 2.2 million smoked pipe tobacco 
in the past month, and 8.7 million were current smokeless 
tobacco users. These numbers correspond to 4.5 percent 
of the population aged 12 or older who were current cigar 
smokers (Figure 21), 0.8 percent who were current pipe 
tobacco smokers (Figure 22), and 3.3 percent who were 
current smokeless tobacco users (Figure 23). Among people 
aged 12 or older, the percentage who were current cigar 
smokers was lower in 2014 than in 2002 to 2012, but it was 
similar to the percentage in 2013. The percentages of people 
who were current pipe tobacco smokers or smokeless tobacco 
users in 2014 were similar to the percentages for most years 
between 2002 and 2013. 


Figure 21. Past Month Cigar Use among People Aged 12 or Older, by 
Age Group: Percentages, 2002-2014 



-A-12 or Older -0-12 to 17 -D-18to25 -0-26 or Older 


+ Difference between this estimate and the 2014 estimate is statistically significant at the .05 level. 


4 Difference between this estimate and the 2014 estimate is statistically significant at the .05 level. 


Figure 20 Table. Smokers of One or More Packs of Cigarettes per Day 
among Past Month Daily Cigarette Smokers Aged 12 or Older, by Age Group: 
Percentages, 2002-2014 


■i 

2002 2003 2004 2005 

2006 

2007 2008 

2009 2010 2011 2012 2013 2014 ] 

12 or Older 

53> 

53.5* 

54.0* 

51.4* 

50.6* 

50 9* 

49.2* 

45.9* 

45.1* 

43.8* 42.0 

41.3 

40.3 

12 to 17 

21.8* 

22.0* 

19.4* 

20.1* 

17.9 

18.7* 

18.4* 

17.9 

16.7 

14.8 10.8 

11.9 

11.9 

18 to 25 

39.1* 

37.1* 

34.9* 

36.9* 

34,4* 

32.9' 

31.6* 

29.5* 

27.3* 

26.1* 25.1 

22.3 

22.5 

26 or Older 

57.1* 

58.0* 

59.2* 

55.1* 

54.5* 

55.1* 

53.0* 

49.4* 

48.8* 

47.4* 45.2 

44.7 

43.3 


* Difference between this estimate and the 2014 estimate is statistically significant at the .05 level. 


Figure 21 Table. Past Month Cigar Use among People Aged 12 or Older, by 
Age Group: Percentages, 2002-2014 


2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 


12 ar Older 

5.4* 

5.4* 

5 7* 

5.6* 

5.6* 

5.4* 

5.3* 

5.3* 

5.2* 

5.0* 

5.2* 

4.7 

4.5 

121o17 

4.5* 

4,5* 

4.8* 

4.2* 

4.1* 

4.3* 

3.8* 

4.0* 

3.2* 

3.4* 

2.6* 

2.3 

2.1 

181o25 

11.0* 

11.4* 

12.7* 

12.0* 

12.1* 

11.9* 

11.4* 

11.5* 

11.3* 

10.9* 

10.7* 

10.0 

9.7 

26 or Older 

4.6* 

4.5* 

4.6* 

4 7* 

4.6* 

4.4* 

4.4* 

4.4* 

4.4* 

4.2 

4.5* 

4.1 

3.9 


- Difference between this estimate and the 2014 estimate is statistically significant at the .05 level. 




4. Tobacco Use 


The National Survey on Drug Use and Health (NSDUH) includes a series of questions 
about the use of tobacco products, including cigarettes, chewing tobacco, snuff, cigars, and pipe 
tobacco. Cigarette use is defined as smoking "part or all of a cigarette." For analytic puiposes, 
data for chewing tobacco and snuff are combined and termed "smokeless tobacco." 

• In 2013, an estimated 66.9 million Americans aged 12 or older were current (past month) 
users of a tobacco product. This represents 25.5 percent of the population in that age range 
(Figure 4.1). Also, 55.8 million persons (21,3 percent of the population) were current 
cigarette smokers; 12.4 million (4.7 percent) smoked cigars; 8.8 million (3.4 percent) used 
smokeless tobacco; and 2.3 million (0.9 percent) smoked tobacco in pipes. 

Figure 4.1 Past Month Tobacco Use among Persons 
Aged 12 or Older: 2002-2013 



+ Difference between this estimate and the 2013 estimate is statistically significant at the .05 level. 
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• Between 2002 and 2013, past month use of any tobacco product among persons aged 12 or 
older decreased from 30.4 to 25.5 percent, and past month cigarette use declined from 26.0 to 
21.3 percent (Figure 4.1). Past month cigar use decreased irom 5.4 percent in 2002 to 
4.7 percent in 2013. Rates of past month use of smokeless tobacco and pipe tobacco were 
similar in 2002 and 2013. 


• In 2013, young adults aged 18 to 25 had the highest rate of current use of a tobacco product 
(37.0 percent), followed by adults aged 26 or older (25.7 percent), then by youths aged 12 to 
17 (7.8 percent). Young adults also had the highest rates of current use of the specific 
tobacco products. Among young adults, the rates of past month use in 2013 were 

30.6 percent for cigarettes, 10.0 percent for cigars, 5.8 percent for smokeless tobacco, and 
2.2 percent for pipe tobacco. 

• The rate of current use of a tobacco product by young adults aged 18 to 25 declined from 
45.3 percent in 2002 to 37.0 percent in 2013. The rate of current cigarette use among young 
adults also declined from 40.8 percent in 2002 to 30.6 percent in 2013. However, the rates of 
current use of smokeless tobacco and pipe tobacco by young adults increased from 

4.8 percent in 2002 to 5.8 percent in 2013 for smokeless tobacco and from 1.1 percent in 
2002 to 2.2 percent in 2013 for pipe tobacco. The rates in 2013 for current use of a tobacco 
product, cigarettes, smokeless tobacco, and cigars among young adults were similar to the 
rates in 2012 (38.1, 31.8, 5.5, and 10.7 percent, respectively). However, the rate of pipe 
tobacco use among young adults in 2013 was higher than the rate in 2012 (1.8 percent). 

• The rate of past month tobacco use among 12 to 17 year olds declined from 15.2 percent in 
2002 to 7.8 percent in 2013, including a decline from 8.6 percent in 2012 (Figure 4.2). 

The rate of past month cigarette use among 12 to 17 year olds declined from 13.0 percent in 
2002 to 5.6 percent in 2013. The rate of past month cigar use among this age group declined 
from 4.5 percent in 2002 to 2.3 percent in 2013. The rate of past month smokeless tobacco 
use among 12 to 17 year olds declined from 2.5 percent in 2007 to 2.0 percent in 2013, which 
was the same as the rate in 2002. / 

• Adults aged 21 to 34 had higher rates of current cigarette use than did persons in either older 
or younger age groups (Figure 4.3). Rates of current cigarette use in 2013 were similar 
among adults aged 30 to 34 (33.2 percent), those aged 21 to 25 (32.8 percent), and those aged 
26 to 29 (32.7 percent). Among adults aged 35 or older in 2013, 19.0 percent smoked 
cigarettes in the past month. 

Gender 

• In 2013, current use of a tobacco product among persons aged 12 or older was reported by a 
higher percentage of males (31.1 percent) than females (20.2 percent). Males also had higher 
rates of past month use than females of each specific tobacco product: cigarettes 

(23.6 percent among males vs. 19.0 percent among females), cigars (7.7 vs. 2.0 percent), 
smokeless tobacco (6.5 vs. 0.4 percent), and pipe tobacco (1.5 vs. 0.3 percent). 
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Figure 4.2 Past Month Tobacco Use among Youths 
Aged 12 to 17: 2002-2013 



' Difference between this estimate and the 2013 estimate is statistically significant at the .05 level. 


Figure 4.3 Past Month Cigarette Use among Persons 
Aged 12 or Older, by Age: 2013 

40 



12-13 16-17 21-25 30-34 40-44 50-54 60-64 


Age in Years 


# 
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Report Date: 

05-OCT-2015 


DEPARTMENT OF THE TREASURY 

ALCOHOL AND TOBACCO TAX AND TRADE BUREAU 

STATISTICAL REPORT - TOBACCO 


Report Symbol: 

TTB S 5210-07-2015 


Reporting Period: July 2015 


cjudirYi 


44/011,011 


Total Small 


Personal Consumption/Experimental 
Total Larger: !|| | 


NOTE: Changes in figures from prior reports could be due to amended reports being filed. 
This data is not final and may need to be amended. 


http://www.ttb.gov 
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STATISTICAL REPORT - TOBACCO 


TTB S 5210-07-2015 


Page: 2 of 2 


Prior Year 


Current Year 
Cumulative 


Prior Year 
Cumulative 




Cigars - Small 


Pipe tobacco 


Cigarettes - Small 


Pipe Tobacco 


Current Month Prior Month Current Month Year to Date Year to Date 


15,519 123,595 597,064 557,633 

£-$90 803 9.739 13.216 


Export and To Export Warehouses 




http://www.ttb.gov 
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Total Large 

Chewing tobacco (UST^A 2403.99.2030) 


NOTE: Changes in figures from prior reports could be due to amended reports being filed. 
This data is not final and may need to be amended. 


Roll-Your-Own Tobacco 

(USTSA 2403.10.2050) 
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(Number of Cigarettes & Cigars - Pounds of Pipe, Chewing Tobacco, Roll-Your-Own & Snuff) 


Current Year 
Cumulative 
Year to Date 


Prior Year 
Cumulative 
Year to Date 


Prior Year 

Current Month Prior Month Current Month 


Ma^ytaetu rejl jDomostical ly or 
from Puerto Rico 

,vs*?*£■*<*.•.• •*?* 

Cigarettes - Small 
Cigarettes - Large 
Cigars Small 
Cigars - Large 
Snuff 

('hewing Tobacco 
Pipe Tobacco 
Roil-Yo.ur-Own Tobacco , 


16,427,160,461 21,095,654,087 17,418,686,931 277,570,015,893 292,628,227,508 


49,906,483 

536,786;® 


54,810,205 
; £ * 406,902496 
9,793,529 
y.,' -.1,-268,694 

2,860,923 
£'?■$ - v 244,647 


48,932,290 

1^543.630.347 

87819.434 


Cigarettes - Small 
Cigarettes -(ISarge 
Cigars - Small 


Use of the U.S 


Total Small 


Small - Export 


Use of the U.S 


Total Small 

Large - ExffortiviT^. v • 

Transfer to Export Warehouses 
"lists $lM%isLS. ^v/‘. 

Personal Consumption/Expenmental 


NOTE: Changes in figures from prior reports could be due to amended reports being filed. 
This data is not final and may need to be amended. 
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STATISTICAL REPORT - TOBACCO 


Current Year Prior Year 


Cumulative 
Year to Date 


Cumulative 
Year to Date 


Prior Year 

Current Month Prior Month Current Month 


Export and To Export Warehouses 


Chewing Tobacco (USTSA 2403 99.2030) 


Roll-Your-Own Tobacco 


(USTSA 2403.10.2050) 


Cigarettes - Small 


Pipe Tobacco 


NOTE: Changes in figures from prior reports could be due to amended reports being filed, 
This data is not final and may need to be amended. 


http://www.ttb.gov 



Snuff - Export K 1 o Export Warehouses 

107,580 

■ 




Chewing Tobacco Exp S To Fxp Whs 

5,563 


Other &*" ■£' 



Cigars - Large: (USTSA 2402,10.3070, 
2402.10.6000) 

456,045,000 

504,650,000 

287,755,000 

5,967,001,000 

4,508,380,000 
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Total Large 

475,177,000 

520,855,000 

305,364,000 

6,169,557,000 

4,716,423,000 
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Cigarettes - Small 

22,461,942,068 

26,579,230,031 

23,039,796,759 
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Cigars - Small 

49.371,496 

64,523,870 

61,933,468 

Snuff 

"" 3,253,704 

* 3 439,172 

4,121,223 





Pipe Tobacco 

2,121,659 

2,130.564 

1,917,961 



















Report Date: 

06-MAR-2014 


Report Symbol: 

TTB S 5210-12-2013 


Personal Consumption/Experirnentai 


NOTE: Changes in figures from 
This data is not final and 


prior reports could be due to amended reports being filed, 
may need to be amended. 


http://www ttb.gov 
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Current Year Prior Year 
Cumulative Cumulative 

Year to Date Year to Date 


Prior Year 

Current Month Prior Month Current Month 


Snuff - Export & To Export Warehouses 
Chewing Tobacco - Exp. & To Exp. Whs 


Export and To Export Warehouses 


Export and To Export Warehouses 


2402.20.8000, 2402.20 9000} 

Cigars - Small (USTSA 2402.10:3036,^* 
2402 10 8030) 

Cigars - Large; (USTSA 2402.10.3070, 
2402.10.6000) 


48,855,00X1 


Chewing Tobacco (USTSA 2403.99.2030) 


Roll-Your-Own Tobacco 


(USTSA 2403.10.2050) 


Cigarettes - Small 


Pipe Tobacco 

Rqll-YbiifipMj 


Cigarettes - Small 


Cigars - Small 


Pipe Tobacco 


NOTE: Changes in figures from prior reports could be due to amended reports being filed. 
This data is not final and may need to be amended. 


http://www.ttb.gov 
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